












2

Content
Post

Sau
di

4 Second Deputy PM receives 
cable of congratulations from 
Saudi Post
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Direct Marketing Capital

Saudi Post Vice President 
wins best award in ceremony 

patronized by Emirati 
Education Minister

Altaf ‘Best Executive Manager’ 
in Middle East

14 Saudi Post Corporation’s President 
Dr. Muhammed Saleh bin Taher 
Benten listened to managers of 
the different postal regions in 
the Kingdom about their visions 
and objectives regarding the 
implementation of the general 
strategy of the corporation set by 
experts and leading international 
consultation companies. 
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Editorial

The First Arab Direct Mail and Marketing Forum 
recently held in Jeddah with a wide participation of 
Saudi officials and representatives of international 
postal companies stresses the significance of this 
new kind of marketing and sets the foundations 
for a new industry that is considered a qualitative 
leap in investment motivations. This helps to 
introduce an even better postal service as the Saudi 
Post Corporation is the head of the Universal Post 
Union’s Direct Mail Forum and plays a vital role 
with other countries in the development of this 
industry, providing customers with best service as 
global companies’ annual profits from direct mail 
investment is estimated at $4 billion.

The Saudi Post continues to accomplish more and 
more, helping it to achieve greater success and many 
awards. Vice President Dr. Osama Altaf ’s win of the 
Best Executive Manager Award in the Middle East 
for 2009 is evidence of the excellent management 
course this big organization adopted to reach the 
highest level of success and in the implementation 
of its strategic plan that aims to introduce the Saudi 
Post to citizens in a unique way they have never 
experienced before. 

Preliminary figures show the effectiveness of the 
new services Saudi Post offers to customers. These 
show that the “Wasel Rural Service” currently being 
introduced in the Riyadh region has succeeded 
as the number of parcels and letters sent in the 
first four weeks of the service’s launch increased 
continuously, which is an added value to the Saudi 
Post seeking to develop its services in line with 
current developments. 

Saudi Post participated in many events locally and 
abroad. It has published a service guidebook that 
gives detailed information on all available services. It 
took part in two stamp exhibitions in the UAE and 
China and won the appreciation of all participants in 
the International Symposium for the Development 
of E-mail Services in Tunisia after reviewing its 
e-services.
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In a regular meeting in Hail

Saudi Post discusses latest 
achievements

Saudi Post reviews advanced 
e-services in Tunisia 
International Forum




